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First: please save this entry form to your computer or device before completing!
Celebrate the work you love! What's your story?
Gain recognition from your peers and win travel prizes by entering this year's Trendsetter Awards. Winners will receive great travel prizes to be announced shortly and will be honored at the TravelAge West WAVE Awards gala on June 15, 2017. Tell us your story now!
Official Contest Rules:
Entries must be submitted by March 11, 2017. Applicants must be agents in the Western U.S. (Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oklahoma, Oregon, Texas, Utah, Washington or Wyoming). Winners will be selected in April and will be honored as part of TravelAge West’s WAVE Awards dinner on June 15th at The Ritz-Carlton Hotel in Marina Del Rey, California.
Categories

1. Upward Bound, Rock Star Agent Under 40
We will consider an individual 39 years of age or younger who has either taken a leading role in the travel agent community, is a sales superstar or who has distinguished themselves in a major way.

2. Best Group Booking Sales Effort
Tell us about your agency's extraordinary group booking effort.

3. Best Use of Social Media
Tell us about your innovative social media efforts and how it has helped grow your business.
4. Best Targeted Marketing Idea
Tell us about your most successful and creative marketing campaign.
HOW TO ENTER:  Please fill out the appropriate information below. You may enter more than one category if you wish. TravelAge West staff will be in touch if more information is needed. Entries must be received no later than March 11, 2017. Please email your entry or send any questions to Lisa Frobisher at lfrobisher@travelagewest.com.
Name: 
Your Title:

Your Email:

Agency Name:

Address:

City:

State & Zip Code:

Phone:

Agency Website:

Select Award Entry Category(s):

__ Best Use of Social Media

__ Upward Bound, Rock Star Agent Under 40

__ Best Group Booking Sales Effort

__ Best Targeted Marketing Idea
Best Use of Social Media

Please answer the following questions as they apply to your agency’s social media strategy. If a question does not apply, please skip it and move on to the next question.
How do you utilize social media? What makes your social media efforts unique?
How does your use of social media generate sales and/or clients or promote agency awareness?

Please specify what platforms you use for social media interaction (ie. Twitter, Facebook, Hootsuite, Instragram, etc.).

Can you estimate, in dollars, how much money you believe social media generates for your company?
Upward Bound, Rock Star Agent Under 40 

Please answer the following questions as they apply to you or your nominee. If a question does not apply, skip it and go on to the next question.
Describe how you/or how this agent has made a difference to the travel agent community. (This can be an extraordinary sales effort, an awareness campaign, a marketing effort, industry awards, etc.).
How many years have you/has this agent been a part of the travel industry?

What are some of your/this agent's most outstanding qualities? What makes you/this agent stand out from other young agents?

Is there anything else about you/this agent that you would like us to know?

Best Group Booking Sales Effort

Please answer the following questions as they apply to you or your agency. If a question does not apply, skip it and go on to the next question.
Please describe your group booking sales effort.

What kind of challenges did you/your agency overcome?
Why do you consider the group booking sales effort a success?

Is there anything else about your group booking sales effort that you would like our editorial staff to know?

Best Targeted Marketing Idea 

Please describe in detail your marketing campaign (including target of the campaign, the goal, the specific marketing efforts).
Why do you feel this marketing idea is unique?
Would you say this campaign was successful? How do you judge this?
What were some of the challenges you faced with this marketing idea? What did you learn from it?
Is there anything else about your marketing effort you would like us to know?
